


“I once worked with a business owner who was posting every day, 
boosting posts, trying everything — and still frustrated. When we sat 
down, we realized no one could clearly explain what they actually did. 
Once we clarified their message, everything else became easier.”

Then:

“Marketing wasn’t the problem. Clarity was.”



Good morning — I’m Dr. Shari Carpenter.
I’ve spent over 30 years working in marketing, and I currently teach marketing at 
Eastern Oregon University. I’m also the founder of DDRC Marketing, where we work 
with rural businesses, nonprofits, healthcare organizations, and entrepreneurs across 
our region.

I’ve worked with brand-new startups and organizations managing multi-million-dollar 
campaigns — and here’s what I’ve learned:

Marketing only works when it’s clear and consistent.

And most business owners are trying to do way too much.

You didn’t start your business to become a full-time marketer. You started it because 
you’re good at something real — building, creating, serving, solving.

So today isn’t about doing more.

It’s about simplifying marketing so it supports your business — instead of stressing 
you out.
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